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“Networking is not just about connecting 
people. It’s about connecting people with 
people, people with ideas, and people with 
opportunities. 

Our approach to this virtual networking lounge 
focuses on an experiential journey as a key 
factor to the success of this space typology. 

Weaving a delicate yet exciting networking 
experience for future generations, be it for 
business or pleasure, will create a balance of 
opportunity.”

Sleep&Eat Virtual 2020

    The Network Generation    



InsideOut

4 5

    Generation Types    

Generation X - 1965 to 1980

Generation Y - 1981 to 1995

Generation Z - 1996 to 2010

A global survey covering the 
three generations X, Y & Z 
was undertaken to further 
our understanding of what 
networking means to each 
generation.

Here we highlight some of 
the likley drivers defining the 
character of these generation 
types.

This generational research 
informed the underlying 
approach and concept for our 
Sleep & Eat Virtual Networking 
Lounge.

Gene
erations
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1965 to 1980

Generation X’ers are the demographic between the boomers and the millennial’s, having been born 
between 1965 and 1980, a period during the post war reconstruction of Europe. 

Their life has not been easy. 
Following a period of upheaval, 
finding a job was a great 
challenge. To work and produce 
was their philosophy in life, 
leaving little room for idealism. 

Individualism and ambition, 
an addiction to work, or being 
a workaholic, were the values  
with which they grew up.

Members of Generation X are 
known to be more resistant 
towards current trends, however, 
they support altruistic values of 
companies.

X

    Generation X    
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1981 to 1995

Generation Y are those born between the goth subculture of the 80’s and mid 90’s, a period of 
emergence of the information age and digital era.

The concept of ‘on and off’ 
in regard to technology and 
mobile devices is completely 
integrated into their lives. 
However, they were not born 
into it; they migrated to the 
digital world from the analogue.

Owing to the economic crisis 
of the early 80s, the world 
required them to be better 
trained to get a job, alongside 
increasing competition. 

They are not satisfied with the 
world around them and are 
ambitious in setting their goals, 
a value in Generation Z alike.

Y

    Generation Y    
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1996 to 2010

Born between 1995 and 2010, Generation Z is a group of people marked by the Internet.          
It is part of their DNA. It resonates in their lives, influences their homes, education and their way 
of socialising.

Z

Generation Z have a mastery 
of technologies, but one which 
may make them neglect their 
interpersonal relationships to a 
greater extent.

However, they are the ones 
who give more of a voice to 
social causes on the Internet.

As digital natives, their 
characteristics can range;  
multi-tasking, being hyper-
aware or stressed, be 
motivated by change, valuing 
privacy, being health conscious 
and freelancing.

    Generation Z    
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Designed  
to  
Move  
you  
Forward
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With regard to the future of networking, our generational research has given more focus to Gen Z. 
We have also identified two key areas (Focus on technology and Betterment) that retailers and 
brands should take into consideration when targeting Generation Z consumers. These points 
further inform and support our design strategy and expanded our design decisions for the 
networking lounge.

Whist Generation Z are digital pioneers who boldly look towards the future, they can also be 
surprisingly old-fashioned.

“Generation Z is both trendy and timeless, which is rare for youth generations in the last 50 years,” 
says Tim Elmore, co-author of “Generation Z Unfiltered: Facing Nine Hidden Challenges of the 
Most Anxious Population.”  

2 Betterment and Wellbeing
• Health continues to be a hot topic, and our 

understanding of ‘health’ has evolved to something far 
more complex. In fact, Nielsen, a global performance 
management company in their 2015 Global 
Corporate Sustainability Report, stated that Gen-Z are 
willing to pay more for products and services from 
companies who are committed to positive social and 
environmental impact.

• Gen Z’s love restaurant quality food outside the usual 
dining experience. Our take from this was to develop 
a space Gen Z would feel most comfortable in, a 
lounge that mirrors their values, gives off an aura, 
while coupling it with an interactive and unparalleled 
experience. 

1 Focus on Technology
• Just because consumers want convenience,  it does 

not mean they do not want choice too. To gain 
valuable data and insights into what matters to most 
customers, brands use machine learning to create 
more tailored propositions for customers. 

• We have proposed state of the art mirror backed 
networking screens to make the networking process 
easier and creates a sense of personalisation 
that’s becoming increasingly important for modern 
professionals attending networking events.

    Design Strategy   
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“Today consumers expect to get what they want, when they want. By 2020, they’ll be expecting 
what they want, how they want. And by 2025 before they want...” - Nielsen.

         
The following questions are taken from our generational survey, which was distributed to a global 
audience due to collaborators influence as well primarily amongst Gen Z in our own network, to 
yield a viable number of participants. The responses shown are a summary of those received 
from Generation Z’ers.

1 What does the word Network mean?

2 What does networking mean to you  
     personally or how would you define  
     networking?

• A grouping connected by shared agenda or 
interests that seek to benefit from a mutually 
beneficial relationship.

• Make new professional contacts. 

• To Increase Clientele.

• Interact, exchange and share information.

• To connect with people and establish relations 
with potential collaborators, suppliers, 
consultants and clients. 

• A group of like minded people, or a platform to 
host infrastructure.

• 26%  An exchange of information and ideas.

• 13%   Building intentional business contacts  
  for short term gain.

• 61% Building long lasting business   
  relationships.

    The Network Generation Survey
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3 Is there a way to make meeting  
     new people easier?

4 What social network is the most  
     important for meeting new people?

• Be confident. Approach potential contacts without 
hesitation. Attend networking events. Introduce new 
people to your existing networks. Helping others 
network is a great form of networking in itself.

• Go to events without others from your office.

• Through an interesting and fun event such as a 
workshop/seminar/show/game/music that will give 
the opportunity for people to interact.

• Join smaller, existing network groups where you may 
know one or two people and can be introduced. You 
shouldn’t be in a big space with lots of people, not 
knowing anyone and not knowing who to approach.

• Online platforms, virtual meetings and conferencing.

• Friends and family.

• LinkedIn.

• Instagram.

• Industry specific talks or events.

    The Network Generation Survey
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5 Where do you prefer to network or
      what type of environment do you           
      feel most comfortable networking in  
      and meeting new people?

• A ‘zen-like’ space, with white tones, good lighting 
and plants for a calming effect.

• Social media platforms, business network 
platforms, inspirational and religious platforms.

• Face to face in an environment conducive to 
networking where people are more inclined to 
engage in conversation.

• Pleasant, comfortable surroundings that are 
not overly formal; some form of drink/food 
consumption can be helpful to encourage more 
casual, organic conversation. Acoustics in a 
space is very important. 

• An environment allowing flexibility, not requiring 
to stick with overly long conversations is also 
important. A welcoming space that enables one 
to make a good impression on others in a short 
space of time.

• Breakfast networking events, specifically talks 
with mingling time before and afterward.
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6 What would be in your ideal networking  
     space?

7 If you are to think of space design and  
     a hotel lobby or a lounge, what are the  
     important factors?

• Interactive & Virtual Reality stations.

• Something calm to remove the formality. If it’s too 
formal it adds too much pressure.

• Breakout areas with food and drink as well as  
presentation pieces to encourage discussion.

• A feature or talking point, something to assist with 
breaking the ice. Nature and seating.

• Providing the comfort factor. Non-intimidating and 
accessible space that you like to be seen in. An 
Instagram moment! Engaging details that make you 
smile or comment positively to others.

• Welcoming and grand. Lighting is also a key factor.

• Logical arrangement and design of connecting spaces.

• The ambiance, colour scheme, contemporary furniture.

• A Help Desk design, guests’ waiting section, 
comfortable space, lighting & colour.



    The Network Generation Survey InsideOut

24 25

“Spacious, beautiful deco, well 
illuminated and beautifully 
painted backgrounds.”

8 Can you remember a space              
     with a really fun instagrammable  
     moment? What was it like?

• Some unique colorful walls or paintings.

• I’ve never seen an area ‘staged’ for 
Instagram photos done well. It always 
feels fake. The best is when a few areas 
are ‘lined-up’ for shots and to place some 
really interesting things in the photo but 
make the one photographing feel like it 
was their idea to photo and post.

• A hotel in Jakarta had this series of quirky 
3d moving sculptures in it’s lobby. They 
were strangely memorable and set the 
theme for the hotel. It was a talking point 
and the collection worked well together.

• Spacious, beautiful deco, well illuminated 
and beautifully painted backgrounds.
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Generational   
Interviews  
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1. Do you remember your first formal 
encounter with ‘networking’, was it attending 
or organising a specific event, and did you 
feel it was a positive experience?

Throughout my early career, networking 
was more of a passive experience - I would 
get invited to events & expo’s and attend 
when time allowed. As my experience and 
role within my company has changed it has 
become a more active experience. It is now 
my responsibility to broaden our contacts 
and stay in touch with them. 

2. Did that introduction to ‘networking’ 
set the tone for ‘networking’ going forwards? 

Whilst the events I have attended on the 
fringes have all really faded into the past, 
events that we have hosted and been 
an integral part of really stand out in the 
memory.

3. What would you say were the lessons 
learnt from that first experience, are there 
any you still stick to today?  

The more you put in, the more you get out 
is the number one lesson for me.

4. Thinking about your current job, how 
important is ‘networking’ to you and is it a 
part of your role and responsibilities? 

As a company director, networking and 
client relationships are vital. If you are not 
speaking to your clients regularly, then you 
can be certain somebody else is!

Founding Director - InsideOut

5. Good or Bad, what is your most 
memorable networking experience? 

My best and also most memorable 
networking experience was my first year 
at MIPIM. I had fought against going for 
years, as my perception was that it was just 
“drinks in the sun”. Although, admittedly 
there were a lot of drinks and a fair bit of 
sun, the networking opportunities were 
great. 

We did not win any projects from that trip 
immediately, and if you go thinking in terms 
of how many projects you will win you 
will probably be disappointed, but we did 
meet some interesting people, re-connect 
with some existing contacts, and through 
those connections have since won some 
interesting projects.

6. Do you get involved in ‘networking’ 
for future career prospects, and does 
your company have a push towards 
‘networking’ both for personal or company 
development?  

As a company director, personally my 
networking is for the company only, rather 
than any future career. I do not think 
however that the idea of networking can be 
separated into either personal or company 
development. 

At the end of the day, networking is about 
people and personal connections. If 
you meet like minded people, then you 
can develop long standing relationships. 
Those people may switch between being 
a supplier, client, consultant, employee, 
employer throughout your career - you 
never know!

7. As you have grown professionally, has 
the way you network changed and have 
your skills adapted to balance physical and 
digital networking?

I have tried to embrace “digital”, and enjoy 
keeping in touch with contacts on LinkedIn. 
My preference, and probably because of 
my age, is for physical networking.

8. How do you track and maintain your 
new connections, do you use a Client 
Relationship Management tool, follow them 
on LinkedIn, pick up the phone, or do they 
eventually disappear?

We have a CRM database where we track 
prospective job leads. It seemed a bit 
odd and impersonal to me at first to log 
interactions with people - it almost seemed 
the opposite of trying to get to know them. 
Where I have found it useful though is for 
a timely reminder to pick up the phone to 
people, and just say hello.

X



Senior Research Manager at 
Victoria and Albert Museum
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1. Do you remember your first formal 
encounter with ‘networking’, was it attending 
or organising a specific event, and did you 
feel it was a positive experience?

Yes, I attended a university alumni event 
in New York right after moving there. It 
was a positive experience as there were 
a wide variety of people there but we 
all had an easy way to talk to someone 
new by discussing our shared university 
experience. It was at a very nice venue and 
a nice way to connect with people while 
new to the city. I also made a long term 
friend at the event.

2. Did that introduction to ‘networking’ 
set the tone for ‘networking’ going forwards? 

Yes, it was quite traditional networking, 
discussions followed by exchanging cards 
and connecting by email or LinkedIn 
afterwards. I think for a long time after this, 
I thought this was the only way to network.

3. What would you say were the lessons 
learnt from that first experience, are there 
any you still stick to today?  

I think for my first networking experience 
I appreciated that there was a talk/other 
component to the networking event, 
which gives nice variety and doesn’t put 
too much pressure on people. Not many 
people would attend a sole networking 
event, so I think I learnt that adding another 
component is important. I also appreciated 
having a well organized and impressive 
event, which makes networking easier. 

4. Thinking about your current job, how 
important is ‘networking’ to you and is it a 
part of your role and responsibilities? 

Networking is quite important in my role, as 
it is important to discuss procedures and 
techniques with people working in similar 
organisations. Networking with others in 
my field is stated in my job description and 
is a key part of my responsibilities. I also sit 
on an outside committee which is a central 
part of my networking.

5. Good or Bad, what is your most 
memorable networking experience? 

I recently had a Zoom breakout networking 
session which was not good as everyone 
was talking over each other and it felt very 
forced. Digital networking in groups also 
means one person tends to dominate 
discussion so it is not useful for everyone.

6. Do you get involved in ‘networking’ 
for future career prospects, and does 
your company have a push towards 
‘networking’ both for personal or company 
development?  

No, I’ve never been involved in networking 
for future career prospects. My company 
doesn’t have a push towards ‘networking’ 
both for personal or company development.

7. As you have grown professionally, has 
the way you network changed and have 
your skills adapted to balance physical and 
digital networking? 

I now prioritise a few key people to keep 
in my network, rather than adding lots of 
people on LinkedIn or trying to connect 
with as many people as possible at in-
person networking events. 

I’m more diligent in keeping in regular 
touch with people as I’ve learned that you 
can quite easily lose contact with people 
as they move through jobs and careers. 

I still prefer physical networking but know 
that digital networking has been key to 
maintaining longer relationships as I’ve 
moved to different cities and to different 
jobs. 

8. How do you track and maintain your 
new connections, do you use a Client 
Relationship Management tool, follow them 
on LinkedIn, pick up the phone, or do they 
eventually disappear?

I almost always use LinkedIn.

Y Y
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5.   Good or Bad, what is your most 
memorable networking experience? 

This was definitely at the London Build 
Expo, where I was invited to be a diversity 
in construction ambassador. 

This is where I also met my now mentor.

6. Do you get involved in ‘networking’ 
for future career prospects, and does 
your company have a push towards 
‘networking’ both for personal or company 
development?  

Yes, being at the beginning of my career, I 
would say its vital. My company does not 
put much emphasis on networking.

7. As you have grown professionally, has 
the way you network changed and have 
your skills adapted to balance physical and 
digital networking? 

I’d say I have curated the people I network 
with and the events I attend. As I am 
developing myself in the built environment, 
I tend to purposefully connect with people 
in this sector.

Being Gen Z, I tend to lean more towards 
digital networking. I find you’ve got a larger 
pool to connect with, and you can really 
see if the company, brand, individual aligns 
with you by easily checking through their 
Instagram or LinkedIn feed.

1. Do you remember your first 
formalencounter with ‘networking’, was it 
attending or organising a specific event, and 
did you feel it was a positive experience?

Yes, it was at an awards ceremony, the hosts 
encouraged us to network throughout the 
evening. Definitely positive, as the contacts 
I received that day have formed the basis 
of my network now.

2.  Did that introduction to ‘networking’set 
the tone for ‘networking’ going forwards? 

Most definitely, from that experience, I grew 
and gained a lot more confidence. Now 
when I go to an event, its more like second 
nature to have conversation with people 
and understand their line of work, situation 
allowing, even add them on LinkedIn.

3.  What would you say were the lessons 
learnt from that first experience, are there 
any you still stick to today?  

Never force interaction, it’s not genuine. 
The best networks form organically, and 
these tend to be the ones that last. 

4. Thinking about your current job, how 
important is ‘networking’ to you and is it a 
part of your role and responsibilities? 

As an architectural assistant, I find it quite 
important, its not necessarily one of my 
day to day tasks, but more of a passive 
exercise as it helps connect me to groups, 
potential employers and even mentors in 
the field.

Future Leaders Top 150 Student 
2019/2020

8. How do you track and maintain your 
new connections, do you use a Client 
Relationship Management tool, follow them 
on LinkedIn, pick up the phone, or do they 
eventually disappear?

For my close network, I always make sure 
to drop them a message here and there, 
often checking in. This is great as after 
some time we both have new projects we 
can share and discuss. 

Also, commenting on posts is a great way 
to keep the chat going from a distance! 

    Aku Mandeya

Z
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Brand & Inclusion Specialist - 
FleishmanHillard British LGBT 
Awards Top 10 Future Leader Co-
Chair OPEN Pride UK+Allies

4. Thinking about your current job, how 
important is ‘networking’ to you and is it a 
part of your role and responsibilities? 

Networking is extremely important,  whether 
that’s with colleagues all over the world 
or closer to home contacts that can help 
with my business agenda. Post-pandemic 
its never been more important to be able 
to connect with people, regardless of the 
means that you do it or the location.

5.   Good or Bad, what is your most 
memorable networking experience? 

My most memorable networking 
experience was at the United Nations 
General Assembly in New York where I met 
a host of UN personnel. My agenda was for 
them to comment positively on an client 
initiative I was working on, the outcome of 
those conversations was positive tweets 
in support of the cause and an ongoing 
dialogue with the UN some two years later.

6. Do you get involved in ‘networking’ 
for future career prospects, and does 
your company have a push towards 
‘networking’ both for personal or company 
development?  

From a career prospect perspective, I don’t 
actively seek out career based networking 
events as I am happy in my current role. 
However we are always encourage to meet 
with new suppliers that can accelerate and 
advance the work we do with our clients.

1. Do you remember your first formal 
encounter with ‘networking’, was it attending 
or organising a specific event, and did you 
feel it was a positive experience?

My first networking experience was a press 
event, whilst it was a positive experience 
it was also a daunting prospect of 
approaching journalists who you’ve never 
met before.

2.  Did that introduction to ‘networking’set 
the tone for ‘networking’ going forwards? 

In the industry I work in there are many 
types of networking, whether that’s meeting 
journalists or attending conferences with 
other people from the comms industry – 
whilst the notion of networking may seem 
like a one-size fits all, its actually very 
nuanced depending on the people you are 
networking with.

3.  What would you say were the lessons 
learnt from that first experience, are there 
any you still stick to today?  

Absolutely, networking is all about 
transactions - people network to benefit 
their personal or client agendas, but may 
also make friends in the process.

Before heading to a networking event I 
always try research who is attending and 
pin point 5-6 people to have meaningful 
and transactional conversations with.

Prepare an elevator pitch of what you want 
to sell, introduce etc. If you can’t explain an 
idea or concept in two sentences its very 
unlikely that the person you’re talking to 
will understand it either. 

7. As you have grown professionally, has 
the way you network changed and have 
your skills adapted to balance physical and 
digital networking? 

Definitely, as I’ve grown in my role, I rarely 
network with journalists and focus more 
on forging relationships with prospective 
clients. Since the pandemic physical 
meetings are few and far between so its 
now even more important to communicate 
effectively online.

8. How do you track and maintain your 
new connections, do you use a Client 
Relationship Management tool, follow them 
on LinkedIn, pick up the phone, or do they 
eventually disappear?

I use a mixture of LinkedIn and our firms 
CRM tool to communicate with prospects 
and other key stakeholders.

CC

    Christina Peach
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Introducing Gen C
The Conected Generation

Our research findings have led on to another generational dimension- an intersection of the 
characteristics of Generation X + Y + Z = Generation C. 

These findings have influenced our network lounge to be boundless and removing of age 
prejudice, a space that encourages Creation, Curation, Connection and Community amongst 
all - truly designed to move you forward.

It’s a term we use to describe people who care 
deeply about creation, curation, connection 
and community. It’s not an age group; it’s 
an attitude and mindset defined by key 
characteristics.

The term “Gen C” has been around since 
2012, when Brian Solis defined it as the 
“Connected Consumer.”

Reliant on technology as part of their daily 
routines. These people can be found across 
various age groups. They aren’t just Millennials,  
they could be anyone.

Brian Solis, Digital Analyst

    Generation C
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Connecting Generations

It’s important to note that the “Connected 
Consumer” is just one way to define the 
“C”. People also call this group Generation 
Connectivity and Generation Community.

They are actively engaged in the online 
experience. They love interacting with social 
media channels and watching videos, and 
they loathe traditional news sources.

You have to find a way to create content that 
people want to click on and share. Stick with 
entertaining content that is highly visual if 
you want to maximize your shares.

Scott Sims, Social MediaToday

    Generation C



Analysts have stated that they are or will grow 
up to be the best-educated generation ever, the 
most technologically immersed, the wealthiest, 
and the generation more likely than any in 
the past century to spend some or all of their 
childhood in living arrangements without both of 
their biological parents.

“They’re still kids,” says Dan Woodman, a 
Sociology Professor at the University of 
Melbourne who studies generational labels. 

“A lot of things we attach to a generation are 
around the way they start to think about politics, 
the way they engage with the culture, and 
[whether they] are a wellspring of new social 
movements.” 

2.5 million members of Generation Alpha are 
born every week around the world.

The Generation Alpha population is predicted to 
soon reach 35 million. When all the members 
of this generation have been born, they will 
number almost two billion.

Generation Alpha have a greater chance 
of growing up selfish and expecting instant 
gratification.

Responsive design is progressive and aims to design for the future - a vital part of our future, 
is of course, the youngest generation; Generation Alpha. 

This mindset has led us to dig deeper and introduce Generation Alpha, that they too may 
experience an experiential design, when the time comes.  

InsideOut
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Introducing Generation Alpha
Gen Z’s successors, the oldest of whom are on the cusp of turning 10.

    Generation Alpha
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COVID-19 has had an extreme or substantial impact on my life . . . 

Gen Z  18 - 25yrs   48%

Gen Y  26 – 40yrs   45%

Gen X  41 – 55yrs    36%

Boomers  56 - 74yrs   18%

Builders  75yrs +   21%

Sentiment in a Changing Context
“68% of workers agree that culture and output is best when everyone is working in one place 
with a degree of flexibility for remote working.” Heartbeat by Peakon, from The Employee 
Expectations Report 2020.

The global context is always changing. At present, COVID - 19 has brought a shift to the way 
way we work, but how will it affect the way we network? 

The response to COVID-19 has been global in its nature 
and changing almost daily. Because of the uncertainty and 
widespread implications, it is a cause of anxiety and stress 
for many. 

The pace of change on a global scale is causing people 
to feel uncertain and anxious. This is even truer for the 
emerging generations. Having never lived through an 
event like this, Generation Z and Generation Y feel greater 
uncertainty than their older counterparts. 

When asked about the future, one in two Gen Z’s (51%) 
feel extremely or very uncertain, compared to 46% Gen Y, 
38% Gen X and 27% Baby Boomers. 

While older generations have experienced other life 
changing events like world wars, measures we are now 
experiencing is something the emerging generations have 
only ever read about in history books. 

Generation Z are feeling more anxious, frustrated, 
overwhelmed, confused, and unprepared about the 
unfolding COVID-19 situation than any other generation.

    COVID -19

McCrindle, 
Article ‘The emerging generations’ sentiment 

and behaviour during COVID-19‘
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Covid’s impact on Gen Alpha

The COVID-19 pandemic will play a significant 
role in shaping the children of today.  It will cause 
technology and screens to become even more 
integrated in their lives, and perhaps children 
of today will expect even more flexible working 
conditions.

Education will be delivered online more in the 
future. This experience will mean children of today 
are likely to have a higher level of resilience.

They may, however, feel more reserved about 
face-to-face interaction and could have a negative 
impact on their mental health.

The Alpha generation may also have a stronger 
desire to travel and explore the world because of 
the current limitations, even if this pandemic is 
relatively short lived, it will likely leave a marked 
effect.

We do not know what the working environment will 
be like in 2035, and whether further pandemics 
will affect us like COVID-19 has, but global 
pandemics aside, it is clear we need to design for 
adaptability and disassembly within the networking 
typology to bring comfort to all generations - to 
encourage people to connect to people, to ideas 
and to opportunities.

How will the effects of this pandemic translate to how we network in the future, and 
how would we adapt our spaces to suit networking in 2035, given our recent social and 
economic changes?

    COVID -19
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